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Candidates are required to give their answers in their

1.  Answer any five questions:

own words as far as practicable.
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What is skim-the-cream pricing?
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What do you mean by an Industrial Product?
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What is a Chain Store?
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What is Advertising?
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Define Market Segmentation.
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Answer any two questions:

What is a Supermarket?
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What is Primary Packaging?
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What is Marketing Mix?

fotee el <eTes &6 (e

5x2=10

@I ¥f5 eeF Teane ¢

2.
1)
i1)
ii1)
1v)
V)
245/Comm.

Why study of consumer behavior is significant

in Marketing Management?
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What is non-store retailing? What are the
benefits of it? 2+3
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What is Promotion? Why it is important in
Marketing Management? 2+3
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What are the main objectives of packaging?
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What is Advertising? Distinguish between
advertising and sales promotion. 2+3
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3. Answer any one question: 10x1=10
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What is Marketing Environment? Discuss the

internal and external elements of Marketing

Environment. 3+7
fstera AR [ 2 ol PAfEeR sreredv ¢
JifeF ToAmiaefe SEm 4 |

What is a Product? Distinguish between
Consumer Product and Industrial Product.
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What is the importance of Price in Marketing
Mix? What are the factors that affect the price
of a product? 3+7
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