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The figures in the right-hand margin indicate marks.

Candidates are required to give their answers in their
own words as far as practicable.

1. Answer any five questions: 2x5=10
- #A1ofs Qe Ted w6 ¢
1)  What do you mean by 4 Ps of Marketing?
Rt 4 P <erce & (e
1)  What is market segmentation?

e [erem Fie
ii1) What are the purposes of packaging?

GleseTesad @3 Srapafa St Jie
1v)  What are the elements of promotion mix?
2o e Tommefer 1 e

v)  What is mark-up pricing?
F-wiol e 62

[Turn over]

vi) Distinguish between wholesaler and retailer.
AP el @R Yo Ko e AL |

vil)) What do you mean by non-store retailing?
Non-store retailing I7® & (AR ?

viii) What are the different macro environmental

factors?

Macro environmental factor @fe J Jie

2. Answer any two questions: 5x2=10

@I ¥ 2 Ted wis ¢
1)  What are the differences between marketing

and selling?
ol @R Rer@a s Ndmasla § Fe

i1)  Discuss different bases used for segmenting a

consumer market.

G colel qaR Kemars o Jage fefewfd
B B |

111) How does penetration pricing policy differ
from skimming pricing policy?
Skimming pricing policy ((F penetration
pricing policy Feita w2

1v)  Discuss different forms of non-store retailing

at the present time.

I @ non-store retailing @3 Kfes wotafa
SCeTDe |
248/Comm. [2]



v)

Write a note on print media and outdoor media.

Print media €<% outdoor media ™I(F T
GISI

3. Answer any one question: 10x1=10

@-(FIE @B Ara Ted nie ¢

i)

iii)
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Discuss the characteristics of different stages
of PLC with diagram.

PLC 3 fafeq ofima @f#*@efe diagram 12
ST <6AT |

Describe different marketing philosophies in

relation to marketing of practices.

ot Bo1F Y FAifFe f[fey [olm wfa efar
3|

Explain the various pricing methods that may

be adopted for pricing of a product.
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